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Canon MJ Group’s Sustainability Management

Based on the principle of Kyosei, we will strive to create 

a Company that helps realize a society in which all of 

humanity can long live, work, and live happily together.

The Canon Group’s Kyosei corporate philosophy aims to realize a society in 

which people, society, and nature are in harmony and in which all human 

beings can live well. This is in keeping with the Sustainable Development 

Goals (SDGs). We believe that materializing Kyosei is the essence of what 

many call sustainability management. We will accordingly expand areas in 

which we can combine our Canon products and IT solutions capabilities to 

resolve social issues through business.

▪Editorial Policy

Since fiscal 2019, the Canon MJ Group has published a 
comprehensive “Integrated Report” that links financial 
information such as results and business strategies to 
non-financial information previously published in CSR reports.

In the Integrated Report 2021, we introduce the Canon MJ 
Group’s ability to create value over the medium to long term as 
it pursues the realization of its 2025 Vision and the Canon 
Group’ corporate philosophy of Kyosei. We consider this 
document an important communication tool for deepening the 
understanding of the Group among our various stakeholders.

Detailed financial information is available from the Company’s 
website and securities report. The website also details 
sustainability activities.

▪Notation in this Report

This integrated report includes the following company name abbreviations.

Canon Marketing Japan Group → Canon MJ Group
Canon Marketing Japan Inc. → Canon MJ
Canon IT Solutions Inc. → Canon ITS
IT solutions →  ITS

▪Reference Guidelines for Integrated Reports

International Integrated Reporting Framework of the International Integrated 
Reporting Council (IIRC)

Ministry of Economy, Trade and Industry (METI) Guidance for Integrated 
Corporate Disclosure and Company-Investor Dialogues for Collaborative 
Value Creation

▪Disclaimer Regarding Forward-Looking Statements

This integrated report contains forward-looking statements about the 
performance and management plans of the Canon MJ Group. All forward-
looking statements are based on management’s assumptions in light of 
information available to the Company at the time of publication.

The following factors may therefore influence actual results. These factors 
include consumer trends in Japan as well as other major global markets, 
private capital expenditures, currency fluctuations, notably against the U.S. 
dollar, materials prices, and political turmoil in certain countries and regions.

▪Reporting Period

This report covers fiscal 2021, ended December 31, 2021, and 
also includes activities and information before and after that 
term.

▪Scope of Coverage

Canon Marketing Japan Inc. and domestic and overseas Group 
companies (some information includes that of parent Canon Inc.)
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From 1980

From 1990

Inauguration ceremony of Canon Sales Co., Inc. in 1971

Established the first ZERO-ONE SHOP in 1984

Held Canon Grand Fair based on the concept of “imaging and information 
systems integrator” in 1990

In 1962, amid continuing rapid economic growth, Canon formulated its first five-year 

management plan and made its full-fledged entry into the business machines market. In 1970, 

Canon contributed to the expansion of the business machine and copier market in Japan with 

the launch of NP-1100, the first plain paper copier to be made in Japan, but as competitors 

successively entered the market, Canon realized it needed to strengthen strategies to quickly 

reflect user demands in new products.

Canon decided to split its manufacturing and sales operations in order to conduct business 

in close proximity to the customer. Canon Business Machine Sales, Inc., established in 1968, 

merged as the surviving company, with Canon Business Machine Services Inc. and Canon 

Camera Sales Co., Ltd. to form Canon Sales Co., Inc. in 1971. During the 1970s when Japan’s 

economy had slowed due to the oil shock, etc., the Company was given the task of “product 

planning for Japan,” “promotion and advertising,” and “business negotiations, sales and after 

service” for Canon products.  As the SLR camera market and business machines market 

expanded, the Company steadily expanded its business.

Established as a sales company to conduct business 
in close proximity to the customer

We focused on the concept of the “imaging and information 

systems integrator” to respond to rapid digitalization and 

network integration, and we developed a systems integration 

business that combined Canon products with third-party 

hardware and software products, including those imported 

directly from overseas. In addition to the manufacturer trading 

company business, we promoted other original businesses, 

such as a systems integrator certified in 1990 by Ministry of 

International Trade and Industry.

Developed the systems 
integration business

Amid the expansion of the business machines market along 

with the rapid popularization of word processors and personal 

computers, the Company leveraged its brand power and sales 

capabilities developed through Canon products to form sales 

alliances with Apple Computer Inc., IBM Japan Ltd., and Sun 

Microsystems Japan K.K. To maintain close proximity with 

customers and better respond to various needs, the Company 

developed stores such as ZERO-ONE SHOP in business 

districts and held seminars and practical classes. At the same 

time, we created sales channels for office equipment at 

electrical appliance retailers. Sales of inkjet printers expanded 

due to the popularization of the personal computer and we 

developed personal office equipment as our main sales channel.

Strengthened sales channels and 
promoted our own businesses

1968
Established

Canon 

Marketing Japan 

HISTORY

Expanded the customer base 
Demonstrated the trading 
company capabilities

Built the base for Systems 
integrator (SIer) function
Accumulated technical 
capabilities

Introduction

Canon Marketing Japan Inc.  I  Integrated Report 2021 Canon Marketing Japan Inc.  I  Integrated Report 20213 4



From 2000

From 2010

Name changed to Canon Marketing Japan Inc. in 2006

The Nishi-Tokyo Data Center started operation in 2012.

Since 2000, the Company has actively conducted M&A and 

promoted business portfolio change to better respond to the 

diversifying and ever more sophisticated needs of customers. 

In 2003, the Company made SUMITOMO METAL System 

Solutions Co., Ltd. its subsidiary and acquired a full range of 

SIer functions, mathematical technology, and R&D functions. 

In 2008, the Company merged with Argo 21 Corporation and 

changed its name to Canon IT Solutions Inc., and strengthened 

systems integrator functions for financial institutions as SIer.

In 2006, the Company changed its name from Canon Sales Co., 

Inc. to Canon Marketing Japan, Inc. It transitioned from 

wholesale business to information services company.

Transitioned from wholesale business 
to information services company

The Nishi-Tokyo Data Center began operation and services to 

serve the growing needs of customers related to outsourcing 

and cloud services driven by the full-fledged popularization of 

IT networks and Canon Marketing Japan Group’s proprietary 

businesses were widely developed. Responding to the need for 

small- to medium-sized enterprises to adopt IT systems, we 

started operating a security business, a cloud service business, 

“HOME,” for small- to medium-sized enterprises, and an IT 

maintenance business. In 2020, operation started at the Nishi-

Tokyo Data Center No. 2 Building, and the IT solutions business 

is continuing to expand.

Expanded the IT solutions business

Strengthened human 
resources and technology

Evolved into an IT provider

We, the Canon Marketing Japan Group, will work to 
solve the issues facing society and our customers by 
providing solutions that advance people’s daily lives, 
work, and society.

The Canon MJ Group’s stance of closely interacting with 

society and our customers to provide solutions to their 

problems will remain unchanged going forward.

We will leverage our customer base, brand, 

technological capabilities, and financial base to refine 

our functions as a trading company, a SIer, and an 

IT provider, in order to realize our 2025 Vision of a 

“professional corporate group that solves social and 

customer issues using ICT and the power of humans.”

From 2021
Introduction
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